
Fənnin adı: Мedia və politika 

Bölmə: ingilis 

1. Place and role of media in politics 

 

2. The role of communication tools in politics 

3. Functions of media and its role in politics 

4. Media and power relations 

5. Democracy and media 

6. General picture of the media in democratic states 

7. State and media relations 

8. The essence of the fourth power function of the media 

9. Media and political manipulation 

10. The role of public opinion institute in politics 

11. Political campaigns and media during the election period 

12. The role of the media in election campaigns 

13. Political advertising in the media 

14. Religion and media 

15. State religious policy and media 

16. Social media and politics 

17. Interaction of media and power structures 

18. Organization, essence, foundations of religion 

19. Purpose and means of policy 

20. Different models of religion-state relations 

21. Politicization of religion, ideological threat and media 

22. The essence of the concepts of fundamentalism and radicalism 

23. Public opinion. The conditions that create it and the means that shape it 

24. About the public opinion function of the media 

25. Mechanism of influence of social media on public opinion 

26. Manipulation. Its difference from other influencing methods 

27. Media and the concept of &quot;fourth&quot; power 



28. Concept of political journalism 

29. Black PR in the media 

30. The role of the media in promoting candidates&#39; propaganda 

31. Rights and duties of the media on election day 

32. History of political advertising 

33. Political campaigns, strategies, political communication tools 

34. The attitude of the state to religion and the media 

35. Models of religion-state relations 

36. Contrasting the political agenda with the media agenda (with concrete examples) 

37. Modern Western concepts of political journalism 

38. Information warfare: goals and objectives 

39. Religious values in Azerbaijan: state policy, role of the media 

40. Television and public opinion 

41. Radio, press and public opinion 

42. The main functions and duties of the media during the election period 

43. Political advertising tools 

44. Concept of public opinion 

45. Journalist&#39;s political culture 

46. Methods of psychological influence in political journalism 

47. Independent media policy of the state 

48. Reflection of the political processes taking place in the international world in the 

Azerbaijani media (with concrete examples) 

49. Presentation of the image of a political leader in the media (with concrete 

examples) 

50. The impact of disinformation on political journalism 


